
CERRUT I  1881  AND THE  WOOLMARK COMPANY  OFFER  PARSONS PAR IS  STUDENTS 
THE  ULT IMATE  INDUSTRY  EXPER IENCE

Par i s ,  15  December  2017 .  The  r esu l t s  o f  a  un ique  co l l abo ra t i on  be tween  fash ion  house  Ce r ru t i  1881 ,  Pa rsons  Pa r i s 
and  The  Woo lmark  Company  we re  showcased  th i s  week  du r ing  a  spec ia l  even t  he ld  i n  Ce r ru t i ’ s  Pa r i s  showroom.

Unde r  the  gu idance  o f  Ce r ru t i ’ s  Ch ie f  C rea t i ve  O f f i ce r  Jason  Basma j ian  and  h i s  t eams ,  Pa rsons  Pa r i s  s tuden ts 
we re  tasked  t o  deve l op  a  capsu le  co l l ec t i on  tha t  e xp l o red  gende r  f l u i d i t y,  wh i l s t  ga in ing  r ea l - l i f e  e xpe r i ence  ac ross 
des i gn ,  merchand is ing,  and  marke t i ng.  The  Woo lmark  Company  o f f e red  s tuden ts  the  oppo r tun i t y  t o  e xpe r imen t  w i th 
a  se l ec t i on  o f  l u xu r y,  f i ne  Mer ino  woo l  f ab r i cs  i n  navy  b lue ,  wh ich  s tuden ts  used  t o  c rea te  gende r l ess  l ooks  i n  l i ne 
w i th  the  Ce r ru t i  he r i t age .

A  j udg ing  pane l  compr i s ing  i ndus t r y  heavywe igh ts  i nc lud ing  Jason  Basma j ian  -  Ce r ru t i  1881  Ch ie f  C rea t i ve 
O f f i ce r ;  S tua r t  Fo rd  -  The  Woo lmark  Company  Gene ra l  Manage r ;  Ley la  Ne r i  -  Pa rsons  Pa r i s  D i r ec to r  o f  Fash ion  Des i gn 
Prog ram and  S t ra teg i c  Des i gn  Management  Prog ram;  A l essandra  Va l ens i se  –  Ce r ru t i  1881  Co l l ec t i on  D i r ec to r ; 
Geo rge  Yang  –  Ce r ru t i  1881  Head  o f  Des i gn ;  Pau lo  Me i xedo  &  F i l i pe  Fangue i r o  -  Dsec t i on  Founde rs  and  Ed i t o rs  i n 
ch i e f ;  G régo i r e  Pro f f i t  -  Ga le r i es  La faye t t e  Menswear  Buye r ;  and  Ama l i e  Gassmann  -  Mode l ,  s t y l i s t  and  i n f l uence r 
chose  REVOLUT ION  as  the  i naugu ra l  w inne r.

“ We  a re  so  e xc i t ed  t o  have  th i s  oppo r tun i t y  w i th  The  Woo lmark  Company  and  Pa rsons  Pa r i s ,  t o  r ea l l y  sha re  ou r 
e xpe r i ence  and  an  end- to - end  p rocess  w i th  the  s tuden ts , ”  sa id  Jason  Basma j ian .  “ I  t h ink  the  bes t  pa r t  o f  t h i s 
p ro j ec t  i s  eve r ybody  w ins  and  the  fu tu re  i s  b r i gh t ;  Pa rsons  Pa r i s  s tuden ts  r ep resen t  ou r  t a l en t  i n  t h i s  bus iness . 
The  i nnova t i on  w i th  Woo lmark ,  t he i r  suppo r t  comb ined  w i th  ou r  des i gn  and  merchand is ing  sk i l l s  have  r ea l l y  g i ven 
the  s tuden ts  a  fu l l  360- deg ree  pe rspec t i ve  o f  wha t  i t  i s  l i ke  t o  wo rk  i n  the  fash ion  i ndus t r y  t oday. ”

Ama l i e  Gassmann  added :  “ I  r ea l l y  l ove  the  d i f f e ren t  mate r i a l s  and  see ing  how in t r i ca te  and  how ve rsa t i l e  t he 
s tuden ts  have  made  i t .  Woo l  i s  a  ve r y  i nnova t i ve  mate r i a l  and  the re  was  a l so  the  cha l l enge  o f  us ing  one  s ing l e 
co l ou r  wh ich  was  da rk  b lue ,  and  s t i l l  hav ing  a  shape  t o  the  ga rmen t  w i thou t  i t  be ing  swa l l owed  by  the  ou t f i t .  They 
d id  such  a  good  j ob  and  they  r ea l l y  e xpe r imen ted  w i th  the  mate r i a l s . ” 

Teams  were  asked  t o  des i gn  a  m in i  Au tumn/Win te r  capsu le  co l l ec t i on ,  cons i s t i ng  o f  two  fu l l  l ooks .  Each  l ook  was 
t o  be  mode l l ed  on  bo th  a  ma le  and  f ema le  mode l ,  w i th  and rogyny  be ing  the  key  theme .  REVOLUT ION  was  chosen 
based  on  des i gn ,  e xecu t i on ,  bus iness ,  marke t i ng  and  v i sua l  p resen ta t i on . 

“ Th i s  has  been  such  an  amaz ing  oppo r tun i t y  f o r  me  because  as  a  Pa rsons  s tuden t  i n  New Yo rk  I  am ve r y  thank fu l 
t ha t  I  came  t o  Pa r i s , ”  sa id  M i l l i cen t  Duns tan  o f  w inn ing  t eam REVOLUT ION .  “ I  knew abou t  Woo lmark  p rev i ous l y, 
bu t  I  d i dn’ t  know the  e x t en t  o f  wha t  woo l  had  t o  o f f e r.  J us t  f r om sew ing  w i th  t ech  woo l ,  sew ing  w i th  woo l  den im, 
l ea rn ing  abou t  a l l  t he  d i f f e ren t  t h ings  tha t  woo l  can  do ,  and  the  po ten t i a l  t ha t  i s  has  -  t he  fac t  t ha t  i t  i s  r enewab le 
and  b i odeg radab le .  I  d i dn’ t  know abou t  t ha t  be fo re  and  as  a  des i gne r  sus ta inab i l i t y  i s  ve r y  impo r tan t  t o  me .  I  f ee l 
l i ke  I  can  take  away  f r om th i s  p ro j ec t  and  f r om Woo lmark  wha t  I ’ ve  l ea rned  and  app l y  i t  t o  my  des i gn  ca ree r. ”

«The  Ce r ru t i  and  Woo lmark  p ro j ec t  was  one  o f  t he  mos t  r eward ing  e xpe r i ences  I ’ ve  had  th rough 
Pa rsons  no t  on l y  because  we  were  ab l e  t o  wo rk  and  co l l abo ra te  w i th  the  fash ion  des i gne rs  and  r espec ted 
compan ies ,  bu t  a l so  because  eve r yone  was  so  engaged  and  pass i ona te  abou t  t he  p ro j ec t .  We  l ea rned 
d i r ec t l y  f r om p ro fess i ona l s  i n  t he  i ndus t r y  I  wou ld  l i ke  t o  one  day  be  i n  and  I ’m  g ra te fu l  f o r  t he  fac t  t ha t 
t he  Ce r ru t i  t eam was  so  he lp fu l  i n  eve r y  aspec t  o f  t he  p ro j ec t .  Fo r  t he  management  s tuden ts  l i ke  Dy lan 
and  me ,  Ce r ru t i ’ s  Head  o f  Produc t i on ,  A l essandra ,  was  e x t r eme l y  suppo r t i ve  and  i n f o rmat i ve  th roughou t 
t he  en t i r e  p ro j ec t  i n  t each ing  us  abou t  t he  bus iness  s ide  o f  t he  fash ion  i ndus t r y.  Ove ra l l ,  i t  was  an 
i nc red ib l e  l ea rn ing  e xpe r i ence  tha t  has  taugh t  me  so  much  and  I  w i l l  con t i nue  t o  use  wha t  I ’ ve  l ea rned 
f r om th i s  p ro j ec t  i n  my  fu tu re  endeavo rs .»  sa id  Ash ley  Lee  o f  w inn ing  t eam REVOLUT ION .



ED ITOR ’S  NOTES

Winn ing  Team:  REVOLUT ION 
Ange l i ca  Baez- Chavez
Dy lan  Cus tode ro
C la r i ssa  De  Vasconce los  Matos
Mi l l i cen t  Duns tan
Ash ley  Lee
A le xand ra  Po l l e y

Fu r the r  quo tes  and  images  f r om the  even t  can  be  f ound  he re .

Abou t  Ce r ru t i  1881

The Cerruti brothers founded the House of Cerruti in 1881 in Biella, Italy, manufacturing the highest-quality wools and luxurious textiles. 
Maestros of their craft, the Cerruti’s reputation grew throughout the century, with Nino Cerruti taking up the baton at the age of 20 in the 
1950s. In 1967, he founded Cerruti 1881, creating a legendary impact on men’s ready to wear. Today, the brand has 95 stores globally and is 
stocked at leading retailers worldwide. 
Since April 2011, Cerruti 1881 is part of the Hong Kong based Trinity Limited group, specialized in high-end men’s prêt à porter. Jason 
Basmajian was appointed Chief Creative Officer in October 2015. 
In 2017, Cerruti celebrates the 50 years of the brand.  

About Parsons Paris

Parsons Paris is the unique European campus of Parsons School of Design, New York. Parsons has had a school in Paris since 1921, when 
Frank Alvah Parsons first established the Paris Ateliers of the New York School of Fine and Applied Art. In 1970, Parsons merged with The 
New School, a university founded in 1919 by a group of eminent scholars dedicated to the social sciences and the performing arts. Parsons 
Paris’ new academic center, established in 2013 at 45 rue Saint Roch, reflects the pedagogical mission of The New School. It is a laboratory 
where the students of both cities can take advantage of unique resources to experiment new design practices in order to produce positive 
social change.

About The Woolmark Company

The Woolmark Company is the global authority on wool. Through our extensive network of relationships spanning the international textile and 
fashion industries, we highlight Australian wool’s position as the ultimate natural fibre and premier ingredient in luxury apparel. 
The Woolmark logo is one of the world’s most recognised and respected brands, providing assurance of the highest quality, and representing 
pioneering excellence and innovation from farm through to finished product. 
The Woolmark Company is a subsidiary of Australian Wool Innovation, a not-for-profit enterprise that conducts research, development and 
marketing along the worldwide supply chain for Australian wool on behalf of about 60,000 woolgrowers that help fund the company.

#Cerruti50
Facebook : @cerruti.official 
Twitter : @cerruti1881
Instagram : @cerruti1881

#Parsons
Facebook : @Parsonsparis 
Twitter : @Parsonsparis 
Instagram : @Parsonsparis

#woolmark
Facebook: @thewoolmarkcompany
Twitter: @woolmark
Instagram: @thewoolmarkcompany

#amaliegassmann
Instagram: @amalie_gassmann

https://www.dropbox.com/sh/7o6fwkjhv768i7w/AAB9l6plXiQ23R6VXG0V6JTNa?dl=0

